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ELIGIBILITY for NARI membership requires that applicants be actively engaged in the remodeling industry for at least one full year
prior to application; applicant must conduct their business in compliance with the NARI Code of Ethics.

Company Name:

Designated Representative: Title:
Address:
City: State: Zip:

Telephone: Fax: Cell:
E-mail: Website:

Sponsor:

APPLICANT FACTS (for NARI use only — used in the strictest confidence)

1. What is your industry involvement? 2. Have you previously held NARI membership?
O Contractor ONo OYes O When?
O Wholesaler/Supplier 3. Date company was established:
O Lender 4. State or local business license/registration number

O Design/Architect

3 Utility 5. Liability insurance company:

O Manufacturer Policy#:

O Subcontractor
3 Other (explain)

ACKNOWLEDGEMENT

Please review this application to ensure that all information is complete and correct. Dues must accompany this application
when returned to the NARI Chapter at the address below (Please retain copy for your files). Application to the NARI Chapter grants
the chapter permission to conduct a credit check in compliance with the Fair Credit Reporting Act
(www.ftc.gov/os/statutes/fcrajump.shtm) and relevant public laws. Chapter membership is provisional according and subject to
approval of the NARI Chapter Board of Directors.

I have reviewed the information contained in this membership application and confirm that this information is correct to the best
of my knowledge and that | am in compliance with the Code Ethics printed on the back of this application, and agree to comply with
the Bylaws and Code of Ethics of the Association in the Future.

Signature Date

Note: Membership dues are deductible as an ordinary and necessary business expense; however, pursuant to the Omnibus
Reconciliation Act of 1993, NARI National estimates that $20.00 of these dues is not deductible for federal income tax purposes.

The dues amount also includes a $15.00 subscription to “The Remodeler’s Journal’ magazine which may not be deducted. The local
chapter has also included membership dues in the National Association of the Remodeling Industry which they have agreed to
forward to NARI headquarters. Finally, contributions to the National Remodeling Foundation (deductible as charitable contributions)
may be included with your dues payment.

Chapter Dues $ 375.00 Payment Type:
Application Fee $ 25.00 O Check #
NRF Contribution $

Total Enclosed $

O Credit Card

Return this application with all fees and dues to: Ohio Valley NARI | 136 S. Keowee Street | Dayton, OH 45402



NARI CODE OF ETHICS

Members of the National Association of the Remodeling Industry shall observe
the highest standards of integrity, frankness, and responsibility in dealing with
the public, adhering to the following principles:

» Making, in all advertising, only those statements which are accurate and
free of capacity to mislead or deceive the consumer.

» Requiring all sales representatives to be accurate in the description of
products/services.

» Discouraging any basis of compensating a sales representative, which
permits him to charge unreasonable prices.

» Writing all contracts so that they are unambiguous and fair to all
concerned.

» Promptly fulfilling all contractual obligations.

» Refraining from statements that disparages or attacks directly or by
implication the merchandise prices or services of competitors.

» Accurately describing advertised items or offers. They shall not create the
impression that what is being offered is larger, or other than what it is in
fact the case.

» Not attempting to include a breach of contract between competitors or their
consumers.

» Not imitating trademarks, trade name, labels, brands or other distinctive
words, phrases or marks of competitors with the capacity or tendency to
mislead or deceive the customer.

» Performing all work in a matter compatible with recognized standards of
public health, safety, and applicable laws.



